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tAlter S., Information systems : Foundation of E-Business, Prentice Hall, USA, 2002, pp: 129-
135.

2\Venkatraman N., Five steps to a dot-comstrateqy : How to findyour footing on the web, MIT
Sloan management Review, 2000, pp : 15-22.
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*Applegate L.M., Holsapple C.W., Kalakota R., Radermacher F.J., Whinston A.B., Electronic
commerce: building blocks of hew business opportunity, Journal of Organizations, Computers,
Electronic Communication, Vol. 6, N°1, pp : 1-10, 1996.

“Nantel J., Opportunités d’affaires et Internet : ou en sommes nous ?, Cahier de recherche, Chaire
de commerce 2lectronique HEC Montréal, p :13, 2002.
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’Riggins F.J &Rhee S., Toward a unifiedview of electronic commerce, Communications of the
ACM, Vol 41, N°10, 1998, pp :88-95.




